
men and women in 

just three days. The 

range is used in the 

morning and evening, 

as part of a daily 

regime and is available 

for purchase at all 

food, pharmacy and 

mass-market retailers 

across South Africa.

Plush Supreme  
cleans everything
Plush Supreme added a Floral Fantasy 

variant to its current Tile Cleaner range 

towards the end of last year, and has now 

also added the variant to its Multi-Surface 

Cleaner range. The range is now available 

in five variants: Floral Fantasy, Orange 

Blossom, Lavender, Potpourri and Spring 

Fresh. The Multi-Surface Cleaner is priced 

from R22,99 per can and the Tile Cleaner 

from R26,99 per 750ml bottle, with both 

ranges available from all leading retailers. 

Clean your 
Nespresso 
machines

The first capsule to clean your Nespresso® 

coffee machine releases a unique foaming 

agent inside the brewing chamber that gets 

rid of old coffee oils and residue in just two 

minutes. It kills bacteria and the unique 

foaming action dissolves old coffee residue 

and oil. It improves the life of your machine 

and is the only way to clean a closed-

system coffee-pod machine. 

Keep it cool
A new, revolutionary technology that 

reduces sauce-chilling time from hours to 

minutes is now available from Afrox. The 

patent-pending ACCU-CHILL® SC in-line 

sauce cooling technology uses liquid 

nitrogen to rapidly chill pumpable hot 

liquid foods for the ready meals sauce 

With relish
Peppadew International is relaunching 

its relish range with enhanced recipes for 

the existing two classics and extending 

the range with two new relish flavours. 

The range now consists of the Peppadew 

Mild and Hot Piquanté Pepper Relishes, 

the Peppadew Jalapeno and Ginger Relish 

and the Peppadew Hamburger Relish. The 

Mild and Hot Piquanté Pepper Relishes and 

the Peppadew Jalapeno and Ginger Relish 

are colorant, flavourant and preservative 

free. The Hamburger Relish is colorant 

and flavourant free, but does contain the 

preservative sodium benzoate due to the 

inclusion of gherkins, a have-to-have in a 

hamburger relish. The relish is available in 

230ml bottles.

Jack & Apple arrives in SA
Jack & Apple, 

the crisp, new 

ready-to-drink 

release, is perfect 

for picnics and 

braais. Available 

in a 4-pack, Jack 

& Apple comes in a glass bottle and is best 

enjoyed iced cold and straight from the 

convenient single serve bottle. It is mixed 

to perfection and combines Jack Daniel’s 

Old No. 7 Tennessee Whiskey with just 

the right amount of apple. Jack & Apple is 

available from leading bottle stores in  

a pack of 4 x 330ml bottles at the 

suggested retail price of R74,99.

Pond’s introduces  
Pimple Clear range
Pond’s has launched Pimple Clear, a range 

with Lock + Clear technology, which locks 

pimple-fighting Active Thymo-T Essence 

deep inside pimple-causing germ cells to 

clear spots from the root. According to  

The Pond’s Institute, clinical trials showed  

a significant reduction in pimples for both

market. The system 

uses cryogenic injector 

technology to inject 

extremely cold liquid 

nitrogen directly into 

hot, cooked sauce in a 

mixing container. The 

low temperature of the 

liquid nitrogen cools 

the sauce immediately 

without freezing it. The 

subsequent mixture

of gas and sauce is transferred to a 

degassing vessel where the nitrogen 

is vented, before being pumped into 

packaging. The application will be tailor-

designed by the global specialist team to 

suit customers’ specific processing needs.

Close it with Kwik Lok
Blue Ribbon has 

just launched its 

new “Thins” line, 

a healthy version 

of a sandwich 

bread, using Kwik 

Lok closures 

and labels as a 

cross advertising 

platform. Supplied 

by Goldpack, this 

is an extremely powerful advertising tool 

when compared to normal bag graphics 

or conventional in-store promotions, 

because the extended Kwik Lok closure 

and label literally sits in the consumer’s 

hand. Goldpack supplied the FUJI horizontal 

bagging machinery for the “Thins” project, 

as well as the Kwiklok labels at three 

sites in Johannesburg. This method can 

be used to advertise any product and 

offers multiple options for extended use. 

These versatile closures can also carry 

promotional coupons, airtime vouchers, 

competition entries, barcodes, numbering, 

traceability codes or be used as billboard 

space for other advertisers, creating a 

lucrative revenue stream for the owners 

of the bagging line and applicators. Label 

substrates can also be tailored to the 

retail environment and can accommodate 

both wet and dry conditions. Goldpack 

offers a complete turnkey installation 

service for the Kwik Lok closure and label 

system as well as printed label supply. 

Hand application of the Kwik Lok closure 

and label system could also be a viable 

option for micro operations. Please also see 

Goldpack’s advertisement on page 36.
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